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What is your favourite sport to watch on TV?
(Europe)

|

Cycling

Gender

® Tennis

Swimming
¥ Athletics

Woman !19!'“ 25 10 16H 29 " Darts

® Volleyball

Ma

=]

¥ Basketball

Ice skating

Younger than 30

Ski jumping

® Formula 1
50 years or older EHNH !I 17 13 18 H 24

Age

30 -49

Other/none
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What do you think about the amount of football on TV?
(Europe)

“ I'd like even more football

to be shownon TV
o
©
[
[¢}]
(O]

football on TV

¥ Exactly the right amount

>
< 30-49 39% 46%
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How do you prefer to watch football on TV?
(Europe)

“ Live match

H-

Man
S
[<}]
o
S ¥ Highlights
(O]

¥ With analysis

o “ None of the above
< 30-49 9% .

50 years or older
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Which country did you support during the World Cup Final?
(Europe)

Gender

Woman 23% “ France ™ Italy = Neither

Age

_

30 - 49
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How often do you vote by text (SMS) during TV programmes?
(Europe)

Gender

Age

4%

50 years or older
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| send a text message
whenever possible
during a TV programme

¥ | sometimes send a text
message

® | never send a text
message

Don't know / no opinion



What is your favourite TV genre?
(Europe)

o
o
c
[<})
o
Woman
Younger than 30 “E 25 32 I
>
< 30-49

50 years or older
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News and current events
Films

Game shows
Sports
Soaps/series
Nature

Art and culture
Reality shows
Music

Medical

Talk shows
Comedy
Science fiction
Detective series
Documentaries

I don't have a favourite genre



Which television channels do you prefer to watch?

(Europe)
Total 37% 6% 7%
-l- ~ National public service
channels
Man - . i i
o National commercial
2 channels
<M
o
Woman - i i i
¥ Foreign public service
channels

® Foreign commercial
channels
-

Age

30 - 49

" No preference

50 years or older
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To what extent do you plan what you are going to watch on TV?
(Europe)

“ Every week | know

TV and which

programmes I’'m going

to watch
e 4% " Every day | take a look
at what will be on TV

]

o

o and then choose which

o programmes to watch

¥ I don’t choose in
advance; during an
evening’s television |
o o o regularly change the

what I’m going to watch
Don't know / no opinion

>

< 30-49 37% 43% 3%
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How do you find out what programmes will be on TV?

(Europe)

|
3
c
Q
o ¥ Internet
¥ Teletext / digital TV
guide
Younger than 30 7% 7% 38% 15% 9%
Partner / friends /
colleagues
[«2)
Other

50 years or older
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How do you decide whether to watch a new TV programme?

(Europe)
| rely on programme
Total 25% 13% 39% 4% reviews in the media
= Irely on TV trailers for
;:
g ¥ | rely on what my

family/friends think
Woman 23% 45% 15%| 14%) 38% 3%

B | watch at least the new
programmes on my

favourite channels
Younger than 30| 19% 48% 21% 43% 3%

| don’t make a decision

in advance; if | happen
50 years or older 30% 13

Age

watch it
43% 3% Don't know / no opinion

33% 5%

to chance uponiit |
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Who do you think should decide what can and cannot be shown on
TV? (Europe)

which programmes can

Gender

“ The viewer decides
and cannot be shown
companies

Woman

Age

Younger than 30 . ® The government /
supervisory bodies
.

30 -49 ~ Don't know / no opinion
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If you miss one of your favourite TV programmes, there are various ways of watching it
after it is originally transmitted. Which method do you use?

(Europe)

§ “ DVD recorder
)]

o

¥ Internet repeats

_
_
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" I never watch TV
programmes after I've
missed them

Age

30 -49

50 years or older
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